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Message

From President
WOW   What about this heat???  It 

isn’t even August yet!!!  We 

have experienced an extreme climate this year, 

for sure.  Th e weather is not the only extreme 

we have had to cope with.  In the fall National 

MGMA Conference the buzz word was “Rec-

ommend to the physicians to procure a line of 

credit, if you don’t have one.”  We had a slight 

reprieve from Medicare cuts only to struggle 

with 5010 delays in reimbursement.  As an Ad-

ministrator, it makes it diffi  cult to motivate the 

physicians and the staff .

Will Wood, our President Elect, has planned 

a fantastic Summer Conference to be held at 

the IP Casino in Biloxi June 27 – 29.  Th e kick-

off  event begins at 6:30 p.m. Wednesday eve-

ning with the Opening Reception.  Hunter and 

the Gators will be our entertainment again this 

year.  Th e meeting agenda is jam packed with 

topics that speak to our immediate and up-

coming practice management needs as well as 

improve our skills as a leader in the industry.  

Bob Vosburgh excels at teaching how to 

improve your clinic environment by engaging 

your employees and patients to create a work-

able plan to improve satisfaction.  Jeb Shepard 

will review the issues being worked on through 

our National MGMA Legislative Division – 

hopefully you have been able to follow their 

recommendations for proposed legislative 

changes in Th e Connexion magazine.

Will and I were fortunate to meet Jim Stroud 

a couple of years ago at the leadership confer-

ence.  Get ready for this power packed discus-

sion on lift ing your practice to the next level 

in the Operations and Financial areas. Kurt 

Mosley will lead our Friday morning General 

Session to discuss the changes in the practice 

model and the supply and demand of physi-

cians. And, we will wind up the program with 

a breakout session from our own Joy Yates who 

will discuss the importance of Certifi cation in 

MGMA.  Please review the entire agenda on 

the http://www.mgmams.com website.

Now, what about the Insurance Forum and 

Outreach meetings this year!!!  Talk about 

standing room only.  Th anks to all of you who 

made these meetings such a HUGE success.  

All of this has been possible because of great 

teamwork.  I would defi nitely like to thank 

our “team” of Board and Committee members 

who give of their time to support our organi-

zation.   It is important to continue to tell our 

colleagues about MGMA and the benefi ts of 

membership.

Many of you know that Tony Palazzo relo-

cated to Mobile, AL recently.  He will still be 

at our summer meeting but will be unable to 

continue in the capacity of Legislative Liaison.  

Harold Ingram has agreed to be our interim 

representative.  Let’s all thank Tony for the fan-

tastic job he has done (Harold – you have some 

big shoes to fi ll – but, I know you are up to 

the challenge.  Th ank you for your willingness 

to step in and support our association in this 

arena.)  

“Finally, I would 

like to thank each 

of you for your 

confi dence in me as 

your President this 

year, I look forward 

to serving you!”

President

Sheila M. Harkins, 

CMPE
Administrator                                              

The Eye Group of Mississippi

501 Marshall Street, Suite 603

Jackson, MS 39216

Phone: (601) 985-9120

Fax: (601) 985-9122

president@mgmams.com

Save the Date 

MGMA of Mississippi 
2012 Fall Meeting

November 15-16, 2012 • Hitlon, Jackson
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meetgreenway.com
Or call 866.242.3805

Hear what our customers say about our certified, 

fully integrated EHR solution — PrimeSUITE.

Michael Jones
Administrator

Fort Wayne, Indiana

Stefanie Ardoin, RHIA
Practice Manager

Lafayette, Louisiana

Josephine Young, MD, MPH
Chief Operating Officer
Bellevue, Washington

Dr. Kevin Spencer
Physician

Austin, Texas

“

”
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As more practices move toward the adop-

tion of Electronic Health Records, infor-

mation technology security becomes more of 

an issue within the industry.  Another layer is 

added when clinics choose to participate in a 

healthcare organization such as an Account-

able Care Organization (ACO) or Health In-

formation Exchange (HIE).    Advancement in 

business, technologically or otherwise, always 

comes with risk—such is the nature of the en-

trepreneurial spirit.  We take very seriously 

the duty to protect the privacy of our patients.  

In the event of a breach, we need to make sure 

our practices are protected as well.  One prod-

uct worth considering is cyber insurance.  

According to a recent report by ID Ex-

perts, “evaluating the need for cyber cover-

age is not a one person job.”  Th e report states 

“leaders from IT, risk management, privacy, 

compliance, and legal departments” should 

be involved in the decision making process.  

For many practices, you as the administrator 

are all those departments rolled into one so it 

may be important for you to lean on outside 

resources for assistance.  

Th e report lists ten things to take into ac-

count when considering cyber insurance:

Assess the risks for a data breach.  Assess 

your overall risk.  Consider rules and regula-

tions, the prominence of your brand, your use 

of mobile devices, and third-party contrac-

tors.

Determine the fi nancial resources avail-

able.  A 2011 Ponemon Institute report stated, 

“When considering data breach risk manage-

ment options, organizations should deter-

mine if they have the fi nancial resources to 

cover network downtime, legal fees, and fo-

rensics investigations.”  

Understand current insurance coverage.  

For instance, your general liability insurance 

may not cover a breach in data security.  Make 

sure you know what is covered in your current 

policy.

Evaluate policy options carefully.  Al-

though cyber insurance policies normally of-

fer some standardized coverage, such as for 

data breaches, remediation costs, and penal-

ties, there are a variety of options that can be 

added to meet individual needs.

Perform a risk assessment.  You can per-

form a risk assessment in-house, but having 

third-party documentation may be more ef-

fective.

Find a knowledgeable broker.  Look for a 

broker with cyber insurance experience and 

one that can off er and help you understand 

your options.

Take advantage of value-added services 

off ered.  Complimentary, value-added ser-

vices may be off ered by some brokers.  Ser-

vices such as education resources, free legal 

and consulting advice, and access to privacy 

and security portals can help reduce breach 

related risks.  

Get your preferred vendors approved be-

fore policy is fi nalized.  Some cyber insurance 

carriers require you to use approved vendors 

for services such as legal council.  Make sure 

your vendor of choice is on the list before the 

contract is fi nalized.

Understand how to integrate the insur-

ance claims process with your internal pro-

cess.  If you decide to purchase a cyber insur-

ance policy, make sure you amend your policy 

regarding how you handle a data breach and 

that your team members are aware of the ap-

propriate time to notify the insurance carrier 

of a data breach.

Avoid common pitfalls with an insurance 

carrier.  Bottom line…make sure you under-

stand the policy before you sign on the dotted 

line.   

(For further details and source visit http://

www.healthcareitnews.com/news/10-things –

consider-purchasing-cyber-insurance)

Cyber insurance may not be for everyone.  

MGMA Board Member Stephen A. Dick-

ens, JD, FACMPE, FACHE, believes that due 

diligence is key.  “Nothing beats a good risk 

management plan,” says Dickens.  He rec-

ommends asking if what you are paying for 

is worth what it is going to cost.  Could the 

money be better spent in other areas such as 

additional staff  training?  In the event you de-

Cyber Insurance…What’s Your Risk?

Treasurer

Mechelle Duckworth
CEO

HubHealth of 

South Mississippi

201 Methodist Blvd.

Hattiesburg, MS  39402

Phone: (601) 296-3151

Fax: (601) 296-3154

secretary@mgmams.com

Continued on page 5
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Prepare to unlock the 
power of the cloud.

Cloud Computing brought to 
you by BCI, your trusted IT     

advisor since 1993.

601.898.1890

www.bcianswers.com

Data Center | Networking Solutions   

IP Telephony | Security |  Software 

Structured Cabling | Maintenance  

Outsourcing | Support  &  Training 

HENRY SCHEIN AND THE MGMA of MS — AN UNBEATABLE TEAM.

For more information contact Johnny Locklar
Phone: 251-753-2222
E-mail: johnny.locklar@henryschein.com

Henry Schein is your single source
medical supply partner 

for all your practice needs
Whether you’re ordering diagnostic testing supplies, lab
equipment, vaccines, pharmaceuticals, lasers, ultrasound,
implementing a computerized practice-management system,
or completely renovating your office, rely on us to help you
take the best care of your patients – and your practice.

Take advantage of the following array of cost-effective 
products and services:

• Widest selection of office and lab equipment 
• Custom Medical Buying Program for Supplies
• Electronic Health Records (EHR) Solutions
• Demographic analysis for your practice
• ProRepair® equipment repair service
• PRIVILEGES Loyalty Rewards Program
• Henry Schein Rx Samples Service

Also ask us about:
• Henry Schein credit card – up to 2% cash back 
• Discount on credit card processing
• Financial Services and Leasing
• Perpetual Inventory Management System
• Laboratory Planning

termine cyber insurance is necessary, Dickens encourages 

practices to look at current polices.  He says, “It can oft en be 

less expensive to add on a cyber rider to a practice’s existing 

business coverage as opposed to adding a whole new policy.”

Research of your current policies may reveal you have 

adequate coverage within your General Liability or Errors 

and Omissions policies.  You may determine that your level 

of exposure is low enough that cyber insurance is not war-

ranted.  If you decide additional insurance is needed, check 

to see if you can add a rider to an existing policy.   Most im-

portantly, make sure you understand your risks and ensure 

your practice is covered at an appropriate level.  

Continued on page 5

M I S S I S S I P P I

1501 Lakeland Drive, Suite 200  • Jackson, MS 39216 

601 / 355-7034 • 800 / 748-1879 • www.mhpartners.com
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Wednesday, June 27
12:00 Registration

1:00 – 3:00 Board Meeting

6:30 – 10:30 Opening Reception
 Cocktails & Refreshments with Entertainment by Hunter & the Gators

Thursday, June 28
7:30 – 8:00 Breakfast with Exhibitors
8:00 – 8:30 Welcome, Introduction, Pledge
8:30 – 9:45 General Session - Bob Vosburgh – Organizational Evolution (part 1) 

The workshop, Organizational Evolution, will cover three areas and improve your organization: 
1. Reflect:  Committing to your priorities, comprehending effective leadership and being a champion for change.
2. Observe:  Employing science, enlisting your team and engaging your patients.
3. Improve:  Investing in the process, involving the many and implementing with accountability.

9:45 – 10:15 Break with Exhibitors
10:15 – 12:00 General Session - Bob Vosburgh –Organizational Evolution (part 2) 

Organizations that have implemented this model have seen marked improvement.  Employee satisfaction, participation and 
retention all improve.  Physicians feel better knowing they’ve been able to share their feelings about their organizational 
experience.  Patients appreciate being able to share their thoughts knowing you’ll continue to improve their experience.  
When done properly, you will end up with a better work environment, more satisfied patients and be recognized as a more 
effective leader.

12:15 – 1:30  Lunch - Business Meeting
 Jeb Shepard – Legislative Update
1:45 – 2:45 General Session - Jim Stroud – Perfecting Practice Development

The more things change, the more they stay the same. As circumstances swirl around you, having great core skills is crucial to 
maintaining your own footing. Even the best performers continue to seek the advice of coaches . . . shouldn’t we? This course 
will guide you on how to lift your practice to the next level by touching on mastering areas of Financial Management, Human 
Resources, Information Management, Risk Management, Governance/Physician Relations, Operations and Professional 
Responsibility. Getting back to the basics can help you master the skills essential to practice management success.

2:45 – 3:15 Break with Exhibitors
3:30 – 4:30 Breakout Session - Bob Vosburgh – (review individual results)
3:30 – 4:30 Breakout Session - Jim Stroud – Improving Practice Profitability

Unfortunately, many physicians are working harder at their practices but not reaping the rewards. There are proven strategies 
to use to increase practice revenue while wisely cutting expenses. This discussion will provide specific ideas in both areas.

6:00 – 8:30 Schooner Sail

Friday, June 29

7:30 – 8:00 Breakfast with Exhibitors

8:00 – 9:30 General Session - Kurt Mosley – Health Reform and the Decline of Physician Private Practice
How will health reform affect the way physicians practice in the United States? What practice models are likely to be most 
prevalent in the post-reform era? How will health reform affect physician supply and demand, and how can hospitals, medical 
groups and others extend the physician work force? Merritt Hawkins, the nation’s leading physician search and consulting 
firm, was commissioned by The Physicians Foundation, a non-profit grant making organization composed of physician leaders, 
to provide answers to these and related questions. 

9:45 – 10:15 Break with Exhibitors

10:30 – 11:30 Breakout Session - Kurt Mosley – The Physician Recruiting “Iceberg” A Step by Step Guide to Recruiting and 
 Retaining Doctors

10:30 – 11:30 Breakout Session - Joy Yates – ACMPE Update; It’s Time to Get Board Certified!

11:30 – 12:00 General Session
 Drawing for Grand Prize

HEALTHCAREHEALTHCARE
Conference Schedule — June 27-29, 2012

THE FUTURETHE FUTURE  OF OF
OUROUR

MGMA of Mississippi presents
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MGMA of 
Mississippi

Summer Conference Facility
The IP Casino Resort & Spa is the coast’s premier one-stop resort destination. Towering 32 
stories over the scenic Back Bay of Biloxi, Mississippi, The IP is home to over 1,000 elegantly 
appointed hotel rooms and suites with full amenities. IP Casino Resort & Spa features a vast 
array of entertainment options for you to choose, not to mention a full-service spa to indulge 
your senses. The soothing swimming pool offers a beach-type entrance, private cabanas and 
Quench Bar and Restaurant.
  
Conference Registration
 You may register online for the conference at www.mgmams.com, or click the link on the website to print and mail in 
your registration.  Attendee cost for Active members is $175, non-members cost is $225. The registration fee covers all 
meetings, handouts, meals and breaks. Conference breakfasts and lunch are for registered attendees and exhibitors only. 
Attire for the conference is business casual. A jacket or sweater is suggested at your discretion.

CE Credit 
CE Credit has been awarded by the following agencies:
 Hours*
MS State Board of Public Accountancy   8.0
American Academy of Professional Coders   8.0
American College of Medical Practice Executive   8.0
*NOTE: Hours based on actual attendance to meeting. ACMPE hours are entered online in the MY Transcripts area of 
mgma.com
 
Questions or Comments
If you have any questions or comments, please contact: 
Kristina Smith, Executive Director
MGMA of MS
313 Telly Rd. #68, Picayune, MS 39466
Office:  601.569.6659 • Cell:  985.290.8020
info@mgmams.com

Conference Information

FREE Schooner Sail 

at the Summer Conference

First Come, First Serve!

Visit website for more details…

www.mgmams.com

2 referrals= $25

3 referrals= $50

4 referrals= $75

5 or more referrals= $100

Grand Prize: Th e MGMA of Mississippi member who recruits the 

most new members (with a minimum of Seven) will win an iPad 2!  

Th e winner will be announced at the Fall Meeting, November 16. 
Be sure your referral uses your name in the

 “referred by’ fi eld on the application!   
  

Members will be recognized for their eff orts and cash prizes 

will also be presented at the Fall Meeting in November.

2012 
Membership Drive

March 15 - October 15
Recruit Members - Earn Rewards!

A cash prize will be awarded to any Active
 or Allied MGMA of Mississippi member 

who recruits new Active members 
by October 15, 2012. 



8  |  JUNE 2012   Magnolia Minutes

Social media in the medical industry is becoming a part of 

everyday life for many physicians.  Although the health 

industry has been reluctant to adapt, in the past few years it 

has started to expand.  More than 90% of doctors use at least 

one social network, including 65% who use those sites for 

professional purposes.  Social media is a way of connecting 

and sharing information with your patients for little to no 

expense.  It is a wave that will eventually engulf every clinic 

whether it is embraced or ignored. 

Social media has a number of benefi ts. Th e top use of social 

media for physicians includes sharing experiences and advice 

with their peers and developing referral networks. It can also 

be a great informative tool for patients.  66% of Americans 

search the web for illnesses or related diseases.  If patients are 

going to the internet for medical information, why not try to 

persuade them to come to your site for that information.  Th is 

can easily be accomplished by writing blogs and answering 

generic questions asked by your patients. Th e key element is to 

post pertinent information specifi c to the physician’s patient 

base or to a specifi c type of patient the physician is trying to 

recruit.  

It is also a good way to send out information to a large 

number of patients in a matter of seconds.  Twitter is great 

for this type of communication.  Perhaps there is a personal 

emergency and the physician will be out for a few days, or 

a medical fair is scheduled and the clinic would like to get 

information out to its patients.  With the proper use of twitter, 

patients can instantly see messages sent by the physician 

from anywhere.  Twitter has an added benefi t since it is more 

acceptable in the workplace than other media types.  Because 

of the impact of productivity, many businesses and clinics are 

starting to ban Facebook and other similar media outlets.  

Social media can be used both for informational purposes 

and a place where the patients can socialize.  OBGYNs, 

embracing social media, oft en have patients post pictures of 

their children.  Th is frequently leads to positive comments 

which in turn are associated with the practice, increasing its 

marketability.  Th is type of marketing encourages word of 

mouth which is the most powerful type of marketing available.  

Th e uses for social media are limitless. 

However many physicians jump in and create a Facebook 

or a Myspace account and have little success, or end up 

creating more problems than they solve by introducing social 

media in their practice.  One of the biggest challenges is that 

most doctors are willing to spend money, but not time on 

social media. Th is can work if implemented properly.  Most 

social media is best implemented by having an authentic voice 

associated with it.  Paying someone to be an authentic voice is 

quite a challenge. Th erefore, for a clinical practice to do well 

with social media, the physician and staff  must carve out time 

to engage with it.  

When implementing a social media strategy, a few 

important rules to ensure positive feedback and protection are 

as follows: 

• Develop a strategy and decide what information you want 

to portray, how oft en to update it, and what you would like 

to get out of social media marketing. 

• Determine how much time you and your staff  are willing 

to be involved and update your site frequent enough to 

keep patients interested.  However, do not post too oft en 

because this can have an adverse aff ect and cause people to 

lose interest.  

• Setup protocols to ensure negative activity does not occur.  

In most of the media outlets, you have the capability to 

delete any negative remarks, or approve any remarks before 

they are made public.  Th is should be a daily maintenance 

and to ensure your site remains professional and positive.  

• Be wary of HIPPA violations and do not answer specifi c 

questions, only general ones.  Do not post any information 

that is specifi c to a patient or that can identify who that 

patient is in any way.   Th is is a fear shared by many 

physicians. 

• Before posting anything, have an approval process that will 

require at least two people to proof read the post before 

submitting it.  Th is is a key process to ensure no HIPPA 

violations occur and to keep the postings professional with 

no misspelled words or grammar. 

Social media is not for every physician, but with a proper 

strategy, a well thought out plan, time and dedication; it can 

impact a medical clinic in a positive way through multiple 

avenues. Be cautious when deciding to use social media and 

determine if you and your staff  are willing to spend the time 

needed.  Know what you expect to get out of it and follow the 

guidelines set forth above and you will have a much better 

chance of benefi ting positively through social media.

C.Carlton Ingram MBA
MGMA MS Information Technology Chairman

PerforMax, Inc.

General Manager

Phone: 601-259-9741

Fax: 601-420-5299

Email: cingram@performax.biz

Social Media in the Medical Practice
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TTHE FRANKLIN  DIFFERENCE  
  

• OOver 30 years in business  
  
• FFRANKLIN’S name & successful reputation  

  
• FFouught for the “Telephone Consumer Protection Act”  

  
• FFRANKLIN pays for a ll court costs & attorney fees up front  

  
• NNationwide network of l i t igation attorneys  

  
• LLicensed to collect in a ll 50 states  

  
• IIn House Compliance Department  

  
• MMaintains  ISO27001  requirements  

  
• AAll telephone calls  are recorded & monitored  

  
• OOpen for business 7 days a week  

  
• FFiles bankruptcy & estate cla ims  

  
• RReports to 3 Credit Bureaus  

  
• OOutstandinng balances remain with Credit Bureaus for approx. 7 years   
  

 
 
 
 
““Tis against some men’s principle to pay interest and 
sseems against others’ interest to pay the principal.”  



10  |  JUNE 2012   Magnolia Minutes

Please Welcome our 
New Members!

Alisha Whitaker
Virginia College-Area Director of Career Services

Cindy Blount, CPCD
Marascalco Dermatology Clinic-Practice Manager-Grenada

Marilyn Wilkerson
Urology Associates-Offi  ce Manager-Tupelo

Leslie Vaughn
Compass Imaging, LLC-Administrator-Gulfport

Audrey Fortenberry,CPC
River Region Health System/Street Clinic

Denise Farrington, MBA
Women’s Pavilion of South MS, PLLC-Administrator-

Hattiesburg

Martha Coble
Spinal & Neurological Surgery of South MS-

Practice Administrator-Gulfport

Rob Perry
EndUser Incorporated-President-Jackson

Mary Seyfarth
Cedar Lake Medical Center, PA-Manager-Biloxi

Angela Chandler
Innovative Computer Solutions, Inc.-

Practice Management Consultant- Ridgeland

Jackie Parker
Hattiesburg Clinic, PA-Assistant Chief Operating Offi  cer-

Hattiesburg

Wandra Barone
Jackson Ear Clinic-Offi  ce Manager-Jackson

Amy Grisset
Medical Practice Solutions-Director-Jackson

Steven Brown
Anderson Regional Medical Center-Meridian

Dana Ramey
Access Family Health-Finance Director-Smithville

Wallace Strickland
Rush Health Systems-Meridian

Chris Loft in
University Physicians, PLLC

Shelley Gendusa
Southern Neurologic and Spinal Institute-Hattiesburg

Paul Arrington
St. Dominic Jackson Memorial Hospital-VP Business 

Development-Jackson

Nathan Foust
American Fidelity Assurance Company-Oklahoma City

Terrence Shirley, MPH
University of MS Healthcare-Administrator-Jackson

W. Maret Maxwell, MD CPA
Physicians Anesthesia Group-Jackson

Larry Mills, OTR
King’s Daughters Medical Center-Clinic Systems Director-

Brookhaven

Edward Barber
Cardiology Associates of North MS-Executive Director-Tupelo

Th eresa Norris
Hattiesburg Clinic-Manager-Hattiesburg

William Horne
Wm. F Horne & Co., PLLC

Laurel Renee Morgan
Methodist Rehabilitation Center-Jackson

Pia Bordelon
Management Resource Group-Ocean Springs

Mississippi MGMA Active Members! 
Our next Mississippi MGMA FREE Member Webinar 

has been scheduled. There is still room for you to attend, 

but space is limited! Register today!

MGMA of Mississippi FREE Member Webinar:
Negotiating Your Payer Contracts – Contract Language - Penny Noyes

Join us for a Webinar hosted by Florida MGMA on July 18th 

Space is limited. 

Webinar FREE TO MISSISSIPPI MGMA ACTIVE MEMBERS ONLY! 

Reserve your Webinar seat now at:

https://www1.gotomeeting.com/register/799442448

Negotiating Your Payer Contracts – Contract Language
This session covers the look and feel of various reimbursement exhibits 

and how to make sure it refl ects what you negotiated. In addition, 

you will learn how to protect that reimbursement and administrative 

requirements as other 20+ other contract provisions are outlined with 

a handful of examples of dangerous provisions, why they can cause 

havoc and alternate language to request. Among the issues covered are 

amendments, timely fi ling and payment, patient hold harmless, over/

underpayment time periods and process and more.

Title:  Florida MGMA FREE Member Webinar

Negotiating Your Payer Contracts – Contract Language - Penny Noyes

Date:  Wednesday, July 18, 2012

Time: 12:00 PM - 1:00 PM EDT

After registering you will receive a confi rmation email 

containing information about joining the Webinar.

System Requirements
PC-based attendees

Required: Windows® 7, Vista, XP or 2003 Server

Macintosh®-based attendees

Required: Mac OS® X 10.5 or newer
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M48686   5/11   © 2011 United HealthCare Services, Inc.

Insurance coverage provided by or through UnitedHealthcare Insurance Company or its affiliates. Administrative services provided by United HealthCare  
Services, Inc. or their affiliates..

}   Electronic transactions, including health care ID cards with machine-readable technology

}   Easy-to-access policies and protocols

}   Commitment to faster turnarounds and issue resolution

Visit UnitedHealthcareOnline.com and learn more about how our easy-to-use tools and 

information can support your practice. 

To get in the know
 Twitter
 Follow us on Twitter at NetworkBulletin

  Daily posts from the Network Bulletin and other news posted on our secure provider 

portal, UnitedHealthcareOnline.com.

Network Bulletin
Get important updates regarding UnitedHealthcare, UnitedHealthcare Medicare Solutions 

(SecureHorizons®, Evercare®) and UnitedHealthcare Community Plan procedures and policy 

changes, as well as other useful administrative information.

Subscribe today! It’s easy for you and your staff.

Sign up at UnitedHealthcareOnline-emailnews.com

Simplifying administrative 
interactions

 

Platinum Sponsor:
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313 Telly Road #68 

Picayune, MS 39466

www.mgmams.com

For over 30 years, Mississippi physicians 
have looked to Medical Assurance Company 
of Mississippi for their professional liability 
needs. Today, MACM is an integral part of the 
health care community providing a legacy of 
service to our insured physicians. 

at every level guarantees that the interest 
of our policyholders remain the top priority. 
This, combined with many years of loyalty 
and support from our insureds, is what allows 
us to be the carrier of choice in Mississippi. 

1.800.325.4172  www.macm.net

Southern Diagnostic Laboratories 

is now 

part of the

Solstas Lab Partnerssm

network.

SM

www.solstas.com

Our name is changing, yet our mission is the same. Together  
with Solstas Lab Partners, we will continue to provide outstanding lab  

service to physicians and patients of the Southeast. 


